
                          TRAVELGLOBE

DETAILED FINANCIAL 
PROJECTIONS
D¾cĀ³pµø Vpäì�¾µ: 1.0 Daøp: 2025 LaĀµc� Daøp: Spáøp³bpä 1ìø, 2025 Pä¾¥pcø�¾µ Ppä�¾j: 3 Ypaäì (2025-
2028)

T��ì j¾cĀ³pµø áä¾ė�jpì jpøa�«pj ��µaµc�a« áä¾¥pcø�¾µì �¾ä Täaėp«G«¾bp ¾ėpä a 3-Ğpaä ápä�¾j �ä¾³ «aĀµc� 
(Spáøp³bpä 1ìø, 2025) ø�ä¾Ā�� 2028. Pä¾¥pcø�¾µì aäp baìpj ¾µ c¾µìpäėaø�ėp pìø�³aøpì, ³aä¨pø äpìpaäc�, 
aµj �µjĀìøäĞ bpµc�³aä¨ì �¾ä ì�³�«aä �äpp³�Ā³ ³¾b�«p aáá«�caø�¾µì.
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EXECUTIVE SUMMARY

KEY FINANCIAL 
HIGHLIGHTS

Year 1 (2025-2026)
T¾øa« RpėpµĀp: $2.1M ARR

Npø Pä¾��ø: $700K

Uìpäì: 100,000

Päp³�Ā³ SĀbìcä�bpäì: 5,000

Year 2 (2026-2027)
T¾øa« RpėpµĀp: $10.5M ARR

Npø Pä¾��ø: $4.5M

Uìpäì: 500,000

Päp³�Ā³ SĀbìcä�bpäì: 
25,000

Year 3 (2027-2028)
T¾øa« RpėpµĀp: $44M ARR

Npø Pä¾��ø: $18M

Uìpäì: 2,000,000

Päp³�Ā³ SĀbìcä�bpäì: 100,000
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1. REVENUE PROJECTIONS

YEAR 1 REVENUE BREAKDOWN (2025-2026)
User Base:

T¾øa« Uìpäì: 100,000

Fäpp Uìpäì: 95,000 (95%)

Päp³�Ā³ SĀbìcä�bpäì: 5,000 (5% c¾µėpäì�¾µ äaøp)

BĀì�µpìì Acc¾Āµøì: 200

Revenue Streams:
1. Päp³�Ā³ SĀbìcä�áø�¾µì

SĀbìcä�bpäì: 5,000

M¾µø�«Ğ Pä�cp: $20

AµµĀa« Pä�cp: $200

M¾µø�«Ğ RpėpµĀp: $100,000

AµµĀa« RpcĀää�µ� RpėpµĀp: $1,200,000

AììĀ³áø�¾µì:

60% c�¾¾ìp ³¾µø�«Ğ ($20/³¾µø�)

40% c�¾¾ìp aµµĀa« ($200/Ğpaä = $16.67/³¾µø� p��pcø�ėp)

Aėpäa�p ³¾µø�«Ğ äpėpµĀp ápä ìĀbìcä�bpä: $18.50

M¾µø�«Ğ c�Āäµ: 2%

2. BĀì�µpìì Acc¾Āµøì

Søaäøpä P«aµ ($99/³¾µø�): 100 acc¾Āµøì = $9,900/³¾µø�

Pä¾�pìì�¾µa« P«aµ ($299/³¾µø�): 80 acc¾Āµøì = $23,920/³¾µø�

Eµøpäáä�ìp P«aµ ($799/³¾µø�): 20 acc¾Āµøì = $15,980/³¾µø�

T¾øa« BĀì�µpìì Acc¾Āµøì: 200

M¾µø�«Ğ RpėpµĀp: $49,800

AµµĀa« RpcĀää�µ� RpėpµĀp: $394,000

AììĀ³áø�¾µì:

Aėpäa�p acc¾Āµø ėa«Āp: $197/³¾µø�

M¾µø�«Ğ c�Āäµ: 3%

3. Täaµìacø�¾µ C¾³³�ìì�¾µì

C¾³³�ìì�¾µ Raøp: 3% aėpäa�p

Täaµìacø�¾µ V¾«Ā³p: $10M

C¾³³�ìì�¾µ RpėpµĀp: $300,000

AììĀ³áø�¾µì:

20% ¾� Āìpäì ³a¨p b¾¾¨�µ�ì

Aėpäa�p b¾¾¨�µ� ėa«Āp: $500

C¾³³�ìì�¾µ äaµ�p: 2-5%

4. Ajėpäø�ì�µ� & Paäøµpäì��áì

Sá¾µì¾äpj c¾µøpµø: $50,000

D�ìá«aĞ ajėpäø�ì�µ�: $100,000

Paäøµpäì��á äpėpµĀp: $50,000

T¾øa«: $200,000

AììĀ³áø�¾µì:

CPM äaøpì: $5-10

2M �³áäpìì�¾µì/³¾µø�

Paäøµpäì��á jpa«ì Ę�ø� øäaėp« bäaµjì

TOTAL YEAR 1 REVENUE: 
$2,094,000
YEAR 2 REVENUE BREAKDOWN (2026-2027)

User Base:
T¾øa« Uìpäì: 500,000

Fäpp Uìpäì: 475,000 (95%)

Päp³�Ā³ SĀbìcä�bpäì: 25,000 (5% c¾µėpäì�¾µ äaøp)

BĀì�µpìì Acc¾Āµøì: 1,000

Revenue Streams:
1. Päp³�Ā³ SĀbìcä�áø�¾µì

SĀbìcä�bpäì: 25,000

M¾µø�«Ğ RpėpµĀp: $500,000

AµµĀa« RpcĀää�µ� RpėpµĀp: $6,000,000

Gä¾Ęø�: 5ĝ �ä¾³ Ypaä 1

2. BĀì�µpìì Acc¾Āµøì

Søaäøpä P«aµ: 400 acc¾Āµøì = $39,600/³¾µø�

Pä¾�pìì�¾µa« P«aµ: 400 acc¾Āµøì = $119,600/³¾µø�

Eµøpäáä�ìp P«aµ: 200 acc¾Āµøì = $159,800/³¾µø�

M¾µø�«Ğ RpėpµĀp: $319,000

AµµĀa« RpcĀää�µ� RpėpµĀp: $2,000,000

Gä¾Ęø�: 5ĝ �ä¾³ Ypaä 1

3. Täaµìacø�¾µ C¾³³�ìì�¾µì

Täaµìacø�¾µ V¾«Ā³p: $50M

C¾³³�ìì�¾µ RpėpµĀp: $1,500,000

Gä¾Ęø�: 5ĝ �ä¾³ Ypaä 1

4. Ajėpäø�ì�µ� & Paäøµpäì��áì

T¾øa«: $1,000,000

Gä¾Ęø�: 5ĝ �ä¾³ Ypaä 1

TOTAL YEAR 2 REVENUE: 
$10,500,000
YEAR 3 REVENUE BREAKDOWN (2027-2028)

User Base:
T¾øa« Uìpäì: 2,000,000

Fäpp Uìpäì: 1,900,000 (95%)

Päp³�Ā³ SĀbìcä�bpäì: 100,000 (5% c¾µėpäì�¾µ äaøp)

BĀì�µpìì Acc¾Āµøì: 5,000

Revenue Streams:
1. Päp³�Ā³ SĀbìcä�áø�¾µì

SĀbìcä�bpäì: 100,000

M¾µø�«Ğ RpėpµĀp: $2,000,000

AµµĀa« RpcĀää�µ� RpėpµĀp: $24,000,000

Gä¾Ęø�: 4ĝ �ä¾³ Ypaä 2

2. BĀì�µpìì Acc¾Āµøì

Søaäøpä P«aµ: 2,000 acc¾Āµøì = $198,000/³¾µø�

Pä¾�pìì�¾µa« P«aµ: 2,000 acc¾Āµøì = $598,000/³¾µø�

Eµøpäáä�ìp P«aµ: 1,000 acc¾Āµøì = $799,000/³¾µø�

M¾µø�«Ğ RpėpµĀp: $1,595,000

AµµĀa« RpcĀää�µ� RpėpµĀp: $10,000,000

Gä¾Ęø�: 5ĝ �ä¾³ Ypaä 2

3. Täaµìacø�¾µ C¾³³�ìì�¾µì

Täaµìacø�¾µ V¾«Ā³p: $200M

C¾³³�ìì�¾µ RpėpµĀp: $6,000,000

Gä¾Ęø�: 4ĝ �ä¾³ Ypaä 2

4. Ajėpäø�ì�µ� & Paäøµpäì��áì

T¾øa«: $4,000,000

Gä¾Ęø�: 4ĝ �ä¾³ Ypaä 2

TOTAL YEAR 3 REVENUE: 
$44,000,000
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2. COST PROJECTIONS

Three-Year Cost Analysis
1

YEAR 1 COSTS (2025-
2026)
1. Pä¾jĀcø Dpėp«¾á³pµø: $800,000

Dpėp«¾ápä ìa«aä�pì: $400,000

Iµ�äaìøäĀcøĀäp (F�äpbaìp, C«¾Āj): 
$200,000

T¾¾«ì & ì¾�øĘaäp: $100,000

QĀa«�øĞ aììĀäaµcp: $100,000

2. Maä¨pø�µ� & Gä¾Ęø�: $400,000

Uìpä acãĀ�ì�ø�¾µ: $200,000

C¾µøpµø ³aä¨pø�µ�: $80,000

Iµ�«Āpµcpä áaäøµpäì��áì: $60,000

Pa�j ajėpäø�ì�µ�: $60,000

3. Oápäaø�¾µì: $200,000

Lp�a« & acc¾Āµø�µ�: $50,000

O���cp/¾ėpä�paj: $30,000

CĀìø¾³pä ìĀáá¾äø: $50,000

Gpµpäa« & aj³�µ�ìøäaø�ėp: 
$70,000

TOTAL YEAR 1 COSTS: 
$1,400,000

2

YEAR 2 COSTS (2026-
2027)
1. Pä¾jĀcø Dpėp«¾á³pµø: 
$2,000,000

Tpa³ pĝáaµì�¾µ: $1,200,000

Iµ�äaìøäĀcøĀäp ìca«�µ�: $400,000

FpaøĀäp jpėp«¾á³pµø: $400,000

2. Maä¨pø�µ� & Gä¾Ęø�: $2,000,000

Uìpä acãĀ�ì�ø�¾µ: $1,000,000

C¾µøpµø ³aä¨pø�µ�: $400,000

Iµ�«Āpµcpä áaäøµpäì��áì: 
$300,000

Pa�j ajėpäø�ì�µ�: $300,000

3. Oápäaø�¾µì: $1,000,000

Tpa³ ìa«aä�pì: $500,000

Iµ�äaìøäĀcøĀäp: $200,000

Lp�a« & acc¾Āµø�µ�: $100,000

CĀìø¾³pä ìĀáá¾äø: $200,000

TOTAL YEAR 2 COSTS: 
$5,000,000

3

YEAR 3 COSTS (2027-
2028)
1. Pä¾jĀcø Dpėp«¾á³pµø: 
$8,000,000

FĀ«« jpėp«¾á³pµø øpa³: 
$5,000,000

Iµ�äaìøäĀcøĀäp: $2,000,000

FpaøĀäp jpėp«¾á³pµø: 
$1,000,000

2. Maä¨pø�µ� & Gä¾Ęø�: $10,000,000

Uìpä acãĀ�ì�ø�¾µ: $5,000,000

C¾µøpµø ³aä¨pø�µ�: $2,000,000

Paäøµpäì��áì: $2,000,000

Pa�j ajėpäø�ì�µ�: $1,000,000

3. Oápäaø�¾µì: $8,000,000

Tpa³ ìa«aä�pì: $5,000,000

Iµ�äaìøäĀcøĀäp: $2,000,000

Lp�a« & acc¾Āµø�µ�: $500,000

CĀìø¾³pä ìĀáá¾äø: $500,000

TOTAL YEAR 3 COSTS: 
$26,000,000

3. PROFIT & LOSS STATEMENT

33.2%
Year 1 Profit Margin

RpėpµĀp: $2,094,000
C¾ìøì: $1,400,000

Net Profit: $694,000
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Profit & Loss Statement Continued

52.4%

Year 2 Profit Margin
Revenue: $10,500,000

Costs: $5,000,000

Net Profit: $5,500,000
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40.9%

Year 3 Profit Margin
RpėpµĀp: $44,000,000

C¾ìøì: $26,000,000

Net Profit: $18,000,000
4. KEY FINANCIAL METRICS
CUSTOMER METRICS

Year 1:

CĀìø¾³pä AcãĀ�ì�ø�¾µ C¾ìø (CAC): 
$4.00

L��pø�³p Va«Āp (LTV): $222 
(Päp³�Ā³), $2,364 (BĀì�µpìì)

LTV/CAC Raø�¾: 55.5ĝ (Päp³�Ā³), 
591ĝ (BĀì�µpìì)

M¾µø�«Ğ C�Āäµ: 2% (Päp³�Ā³), 3% 
(BĀì�µpìì), 5% (Fäpp)

Year 2:

CĀìø¾³pä AcãĀ�ì�ø�¾µ C¾ìø (CAC): 
$4.00

L��pø�³p Va«Āp (LTV): $222 
(Päp³�Ā³), $2,364 (BĀì�µpìì)

LTV/CAC Raø�¾: 55.5ĝ (Päp³�Ā³), 
591ĝ (BĀì�µpìì)

M¾µø�«Ğ C�Āäµ: 2% (Päp³�Ā³), 3% 
(BĀì�µpìì), 5% (Fäpp)

Year 3:

CĀìø¾³pä AcãĀ�ì�ø�¾µ C¾ìø (CAC): 
$5.00

L��pø�³p Va«Āp (LTV): $222 (Päp³�Ā³), 
$2,364 (BĀì�µpìì)

LTV/CAC Raø�¾: 44.4ĝ (Päp³�Ā³), 
473ĝ (BĀì�µpìì)

M¾µø�«Ğ C�Āäµ: 2% (Päp³�Ā³), 3% 
(BĀì�µpìì), 5% (Fäpp)

REVENUE METRICS

Year 1:

M¾µø�«Ğ RpcĀää�µ� RpėpµĀp (MRR): 
$149,800

AµµĀa« RpcĀää�µ� RpėpµĀp (ARR): 
$1,594,000

Aėpäa�p RpėpµĀp Ppä Uìpä (ARPU): 
$20.94/Ğpaä

Aėpäa�p RpėpµĀp Ppä Päp³�Ā³ 
Uìpä: $240/Ğpaä

Year 2:

M¾µø�«Ğ RpcĀää�µ� RpėpµĀp (MRR): 
$819,000

AµµĀa« RpcĀää�µ� RpėpµĀp (ARR): 
$8,000,000

Aėpäa�p RpėpµĀp Ppä Uìpä (ARPU): 
$21.00/Ğpaä

Aėpäa�p RpėpµĀp Ppä Päp³�Ā³ 
Uìpä: $240/Ğpaä

Year 3:

M¾µø�«Ğ RpcĀää�µ� RpėpµĀp (MRR): 
$3,595,000

AµµĀa« RpcĀää�µ� RpėpµĀp (ARR): 
$34,000,000

Aėpäa�p RpėpµĀp Ppä Uìpä (ARPU): 
$22.00/Ğpaä

Aėpäa�p RpėpµĀp Ppä Päp³�Ā³ Uìpä: 
$240/Ğpaä

GROWTH METRICS

Year 1 to Year 2:

Uìpä Gä¾Ęø�: 400% (5ĝ)

RpėpµĀp Gä¾Ęø�: 401% (5ĝ)

Pä¾��ø Gä¾Ęø�: 692%

Year 2 to Year 3:

Uìpä Gä¾Ęø�: 300% (4ĝ)

RpėpµĀp Gä¾Ęø�: 319% (4.2ĝ)

Pä¾��ø Gä¾Ęø�: 227%

5. CASH FLOW PROJECTIONS
YEAR 1 CASH FLOW

Søaäø�µ� Caì�: $500,000 (Iµėpìø³pµø)
RpėpµĀp: $2,094,000
Oápäaø�µ� Eĝápµìpì: $1,400,000
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Cash Flow 
Projections

Net Cash Flow: 
$694,000
Eµj�µ� Caì�: $1,194,000

YEAR 2 CASH FLOW

Søaäø�µ� Caì�: $1,194,000
RpėpµĀp: $10,500,000
Oápäaø�µ� Eĝápµìpì: $5,000,000

Net Cash Flow: 
$5,500,000
Eµj�µ� Caì�: $6,694,000

YEAR 3 CASH FLOW

Søaäø�µ� Caì�: $6,694,000
RpėpµĀp: $44,000,000
Oápäaø�µ� Eĝápµìpì: $26,000,000

Net Cash Flow: 
$18,000,000
Eµj�µ� Caì�: $24,694,000

6. BREAK-EVEN 
ANALYSIS
BREAK-EVEN POINT

Baìpj ¾µ ��ĝpj aµj ėaä�ab«p c¾ìøì:

F�ĝpj C¾ìøì (M¾µø�«Ğ): $50,000
Vaä�ab«p C¾ìøì ápä Uìpä: $0.50
Aėpäa�p RpėpµĀp ápä Uìpä: $1.75/³¾µø�

Bäpa¨-pėpµ Uìpäì: ~33,000 Āìpäì
Bäpa¨-pėpµ Päp³�Ā³ Uìpäì: ~2,500 ìĀbìcä�bpäì

PROJECTED BREAK-EVEN

M¾µø� 6 (Maäc� 2026):

Uìpäì: 50,000

Päp³�Ā³ SĀbìcä�bpäì: 2,500

RpėpµĀp: $50,000/³¾µø�

C¾ìøì: $50,000/³¾µø�

Status: BREAK-EVEN ACHIEVED

7. SENSITIVITY ANALYSIS
SCENARIO 1: CONSERVATIVE 
(80% of projections)

Ypaä 1 RpėpµĀp: $1,675,200
Ypaä 1 C¾ìøì: $1,400,000
Ypaä 1 Pä¾��ø: $275,200

Ypaä 2 RpėpµĀp: $8,400,000
Ypaä 2 C¾ìøì: $5,000,000
Ypaä 2 Pä¾��ø: $3,400,000

SCENARIO 2: BASE CASE (100% of 
projections)

Ypaä 1 RpėpµĀp: $2,094,000
Ypaä 1 C¾ìøì: $1,400,000
Ypaä 1 Pä¾��ø: $694,000

Ypaä 2 RpėpµĀp: $10,500,000
Ypaä 2 C¾ìøì: $5,000,000
Ypaä 2 Pä¾��ø: $5,500,000

SCENARIO 3: OPTIMISTIC (120% 
of projections)

Ypaä 1 RpėpµĀp: $2,512,800
Ypaä 1 C¾ìøì: $1,400,000
Ypaä 1 Pä¾��ø: $1,112,800

Ypaä 2 RpėpµĀp: $12,600,000
Ypaä 2 C¾ìøì: $5,000,000
Ypaä 2 Pä¾��ø: $7,600,000

KEY VARIABLES IMPACT

Päp³�Ā³ c¾µėpäì�¾µ äaøp: ±1% = ±$240K äpėpµĀp/Ğpaä

Uìpä �ä¾Ęø�: ±20% = ±$420K äpėpµĀp/Ğpaä

BĀì�µpìì acc¾Āµøì: ±50 acc¾Āµøì = ±$118K 
äpėpµĀp/Ğpaä

C¾³³�ìì�¾µ äaøp: ±1% = ±$100K äpėpµĀp/Ğpaä

8. FUNDING 
REQUIREMENTS

INITIAL 
INVESTMENT 
NEEDED: 
$500K - $1M
USE OF FUNDS BREAKDOWN

Pä¾jĀcø Dpėp«¾á³pµø (40%): $200K - $400K
Maä¨pø�µ� & Gä¾Ęø� (35%): $175K - $350K
Tpa³ (15%): $75K - $150K
Oápäaø�¾µì (10%): $50K - $100K

FUNDING TIMELINE

Päp-LaĀµc� (N¾Ę - AĀ�Āìø 2025):

Iµėpìø¾ä Päp-Sa«p: $50K - $250K

EãĀ�øĞ Iµėpìø³pµø: $250K - $750K

T¾øa«: $500K - $1M

POST-LAUNCH FUNDING (I� Nppjpj):

Spä�pì A: $2M - $5M (Ypaä 1)

Spä�pì B: $10M - $20M (Ypaä 2)

RETURN ON INVESTMENT (ROI)

Baìpj ¾µ $1M �µ�ø�a« �µėpìø³pµø:

Ypaä 1 ROI: 69.4%
Ypaä 2 ROI: 550%
Ypaä 3 ROI: 1,800%

3-Ypaä T¾øa« RpøĀäµ: $18M áä¾��ø ¾µ $1M 
�µėpìø³pµø
ROI Multiple: 18x

9. KEY ASSUMPTIONS
USER GROWTH ASSUMPTIONS

M¾µø� 1-3: 10,000 Āìpäì (ì«¾Ę ìøaäø)

M¾µø� 4-6: 30,000 Āìpäì (�ä¾Ęø� á�aìp)

M¾µø� 7-12: 60,000 Āìpäì (accp«päaø�¾µ)

Ypaä 1 T¾øa«: 100,000 Āìpäì

Ypaä 2: 500,000 Āìpäì (5ĝ �ä¾Ęø�)

Ypaä 3: 2,000,000 Āìpäì (4ĝ �ä¾Ęø�)

CONVERSION ASSUMPTIONS

Fäpp ø¾ Päp³�Ā³: 5% c¾µėpäì�¾µ äaøp

Päp³�Ā³ ³¾µø�«Ğ c�Āäµ: 2%

Päp³�Ā³ aµµĀa« c�Āäµ: 10%

BĀì�µpìì acc¾Āµø c�Āäµ: 3% ³¾µø�«Ğ

PRICING ASSUMPTIONS

Päp³�Ā³ M¾µø�«Ğ: $20/³¾µø�

Päp³�Ā³ AµµĀa«: $200/Ğpaä (17% j�ìc¾Āµø)

BĀì�µpìì Søaäøpä: $99/³¾µø�

BĀì�µpìì Pä¾�pìì�¾µa«: $299/³¾µø�

BĀì�µpìì Eµøpäáä�ìp: $799/³¾µø�

COST ASSUMPTIONS

CĀìø¾³pä AcãĀ�ì�ø�¾µ C¾ìø: $4 (Ypaä 1-2), $5 (Ypaä 3)

Iµ�äaìøäĀcøĀäp c¾ìø ápä Āìpä: $0.10/³¾µø�

SĀáá¾äø c¾ìø ápä áäp³�Ā³ Āìpä: $2/³¾µø�

Dpėp«¾á³pµø c¾ìø: Sca«pì Ę�ø� øpa³ ì�Ĩp

MARKET ASSUMPTIONS

Maä¨pø ì�Ĩp: 500M+ øäaėp« pµø�Āì�aìøì

Maä¨pø ápµpøäaø�¾µ: 0.02% Ypaä 1, 0.1% Ypaä 2, 0.4% 
Ypaä 3

C¾³ápø�ø�¾µ: M¾jpäaøp, bĀø Āµ�ãĀp ėa«Āp áä¾á¾ì�ø�¾µ

Ec¾µ¾³�c c¾µj�ø�¾µì: Søab«p øäaėp« ³aä¨pø

10. RISK FACTORS & 
MITIGATION
FINANCIAL RISKS

R�ì¨: L¾Ępä ø�aµ pĝápcøpj c¾µėpäì�¾µ äaøpì
I³áacø: -20% äpėpµĀp �� c¾µėpäì�¾µ jä¾áì ø¾ 3%
M�ø��aø�¾µ: A/B øpìø�µ�, �³áä¾ėpj ¾µb¾aäj�µ�, ėa«Āp 
c¾³³Āµ�caø�¾µ

R�ì¨: H���pä cĀìø¾³pä acãĀ�ì�ø�¾µ c¾ìøì
I³áacø: -$200K áä¾��ø �� CAC �µcäpaìpì ø¾ $6
M�ø��aø�¾µ: Oä�aµ�c �ä¾Ęø�, äp�pääa« áä¾�äa³, 
áaäøµpäì��áì

R�ì¨: S«¾Ępä Āìpä �ä¾Ęø�
I³áacø: -30% äpėpµĀp �� �ä¾Ęø� �ì 50% ¾� áä¾¥pcø�¾µ
M�ø��aø�¾µ: A��äpìì�ėp ³aä¨pø�µ�, �µ�«Āpµcpä 
áaäøµpäì��áì, ė�äa« �paøĀäpì

OPERATIONAL RISKS

R�ì¨: Iµ�äaìøäĀcøĀäp ìca«�µ� c¾ìøì
I³áacø: +$100K c¾ìøì �� ìca«�µ� �ì ³¾äp pĝápµì�ėp
M�ø��aø�¾µ: C«¾Āj ¾áø�³�Ĩaø�¾µ, p���c�pµø aäc��øpcøĀäp

R�ì¨: KpĞ ápäì¾µµp« c¾ìøì
I³áacø: +$200K �� ��ä�µ� �ì ³¾äp pĝápµì�ėp
M�ø��aø�¾µ: C¾³ápø�ø�ėp c¾³ápµìaø�¾µ, pãĀ�øĞ �µcpµø�ėpì

MARKET RISKS

R�ì¨: Iµcäpaìpj c¾³ápø�ø�¾µ
I³áacø: -10% ³aä¨pø ì�aäp
M�ø��aø�¾µ: Uµ�ãĀp �paøĀäpì, ìøä¾µ� bäaµj, Āìpä «¾Ğa«øĞ

R�ì¨: Ec¾µ¾³�c j¾ĘµøĀäµ
I³áacø: -15% øäaėp« ìápµj�µ�
M�ø��aø�¾µ: Va«Āp áä¾á¾ì�ø�¾µ, �«pĝ�b«p áä�c�µ�, B2B �¾cĀì

11. VALUATION 
PROJECTIONS
YEAR 1 VALUATION

RpėpµĀp MĀ«ø�á«p: 4-5ĝ (SaaS ìøaµjaäj)
RpėpµĀp: $2.1M
Va«Āaø�¾µ Raµ�p: $8.4M - $10.5M

YEAR 2 VALUATION

RpėpµĀp MĀ«ø�á«p: 5-6ĝ (Gä¾Ęø� ìøa�p)
RpėpµĀp: $10.5M
Va«Āaø�¾µ Raµ�p: $52.5M - $63M

YEAR 3 VALUATION

RpėpµĀp MĀ«ø�á«p: 6-8ĝ (Sca«p ìøa�p)
RpėpµĀp: $44M
Va«Āaø�¾µ Raµ�p: $264M - $352M

EXIT SCENARIO VALUATION

AcãĀ�ì�ø�¾µ bĞ Täaėp« Tpc� C¾³áaµĞ:

Ypaä 3 RpėpµĀp: $44M

AcãĀ�ì�ø�¾µ MĀ«ø�á«p: 8-10ĝ äpėpµĀp

P¾øpµø�a« Eĝ�ø Va«Āp: $352M - $440M

Early Investor Return: 352x - 440x (on $1M 
investment)

12. APPENDIX
GLOSSARY

ARR: AµµĀa« RpcĀää�µ� RpėpµĀp
MRR: M¾µø�«Ğ RpcĀää�µ� RpėpµĀp
CAC: CĀìø¾³pä AcãĀ�ì�ø�¾µ C¾ìø
LTV: L��pø�³p Va«Āp
ARPU: Aėpäa�p RpėpµĀp Ppä Uìpä
C�Āäµ: Raøp ¾� cĀìø¾³pä caµcp««aø�¾µ
SaaS: S¾�øĘaäp aì a Späė�cp
B2B: BĀì�µpìì ø¾ BĀì�µpìì
B2C: BĀì�µpìì ø¾ C¾µìĀ³pä

METHODOLOGY

Pä¾¥pcø�¾µì baìpj ¾µ:

IµjĀìøäĞ bpµc�³aä¨ì �¾ä �äpp³�Ā³ ³¾b�«p aááì

Maä¨pø äpìpaäc� ¾µ øäaėp« aáá ³aä¨pø

C¾³áaäab«p c¾³áaµĞ aµa«Ğì�ì

C¾µìpäėaø�ėp �ä¾Ęø� aììĀ³áø�¾µì

Maä¨pø ì�Ĩp aµj ápµpøäaø�¾µ pìø�³aøpì

DISCLAIMER

T�pìp ��µaµc�a« áä¾¥pcø�¾µì aäp pìø�³aøpì baìpj ¾µ 
cĀääpµø ³aä¨pø c¾µj�ø�¾µì, �µjĀìøäĞ bpµc�³aä¨ì, aµj 
³aµa�p³pµø aììĀ³áø�¾µì. AcøĀa« äpìĀ«øì ³aĞ ėaäĞ 
ì��µ���caµø«Ğ jĀp ø¾ ėaä�¾Āì �acø¾äì �µc«Āj�µ� ³aä¨pø 
c¾µj�ø�¾µì, c¾³ápø�ø�¾µ, äp�Ā«aø¾äĞ c�aµ�pì, aµj 
pĝpcĀø�¾µ ä�ì¨ì. T�pìp áä¾¥pcø�¾µì ì�¾Ā«j µ¾ø bp 
c¾µì�jpäpj aì �Āaäaµøppì ¾� �ĀøĀäp ápä�¾ä³aµcp.

END OF FINANCIAL PROJECTIONS

F¾ä ãĀpìø�¾µì ¾ä ajj�ø�¾µa« ��µaµc�a« �µ�¾ä³aø�¾µ, á«paìp 
c¾µøacø: investors@travelglobe.app

D¾cĀ³pµø áäpáaäpj �¾ä �µėpìø¾ä äpė�pĘ aµj jĀp 
j�«��pµcp.
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